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Selected Projects 2019-2025



Analysis and the
branding plan
Defining key
destination
management
activites and slogans
(Dare to discover!)
Overseeing the  
brand-book design

BLUE CAVE & BIŠEVO ISLAND MARKETING AND
BRANDING PLAN

2 0 1 9 - 2 0 2 0

For the Town of Komiža, Croatia



Web copy
Travel guide copy (CRO &
EN)
PR & Social  Media (CRO &
EN)
Destination slogan (The
Keeper of  Slavonian Secrets)
Destination & Event
Management (modernizing
traditional folk events)

PROMOTING RURAL TOURISM IN SLAVONIA

2 0 1 9 - 2 0 2 0

For the Babina Greda Municipality, Croatia



https://www.croatiaweek.com/video-mare-kate-humourously-
announce-traditional-slavonian-festival-in-babina-greda/

PROMOTING RURAL TOURISM IN SLAVONIA

2 0 1 9 - 2 0 2 0

https://gastro.24sata.hr/najave/tko-
bolje-kuha-snase-il i- influenceri-24076

https://www.croatiaweek.com/video-mare-kate-humourously-announce-traditional-slavonian-festival-in-babina-greda/
https://www.croatiaweek.com/video-mare-kate-humourously-announce-traditional-slavonian-festival-in-babina-greda/
https://gastro.24sata.hr/najave/tko-bolje-kuha-snase-ili-influenceri-24076
https://gastro.24sata.hr/najave/tko-bolje-kuha-snase-ili-influenceri-24076


Heritage
interpretation texts
PR copy and media
announcements
(newspapers,  radio)
Overseeing visual
identity and brand-
book design and
implementation

THE PARK PEARLS OF SLAVONIA / PARKOVNI
BISERI SLAVONIJE

2 0 1 9 - 2 0 2 1

For the Town of Valpovo, Croatia



Creative writing coach
Author of a chapter 4
in the handbook
addressing the topic
Workshops moderator

PRO YOUTH: INTERNATIONAL CULTURE &
TOURISM PROGRAMME

2 0 1 9 - 2 0 2 1

For the European Foundation for Education, Germany

https://proyouth21.wixsite.com/mysite/post/results-from-intellectual-output-3


Recider’s “in-house”
publishing / native-
marketing project
Lead author & executive
producer
Promoting hidden Croatian
destinations and their
heritage
Followed by the
#izovihstopa campaign
Social  Media promotion

“GLADIJADORI”

2 0 1 9 - 2 0 2 1

Croatia Historic Travelogue

https://www.tportal.hr/lifestyle/clanak/kampanja-koja-vraca-vjeru-u-domaceg-gosta-20200907


“GLADIJADORI”

2 0 1 9 - 2 0 2 1

Croatia Historic Travelogue



EASTERN CROATIA TRAVELOGUES AND
PROMOTION

For the Brod-Posavina County Tourist Board, Croatia

Web copy (most part)
PR articles
Travel catalogue copy &
design
Destination slogan (Gdje
usput postaje ci l j !)
Examples (CRO):
https://tzbpz.hr/obicaji-
eventinasi- gusti-vasi/
https://tzbpz.hr/remotaj-
sebrodsko- posavska-
zupanija-zadigitalne-
nomade/

2 0 1 9 - 2 0 2 4

https://tzbpz.hr/
https://tzbpz.hr/obicaji-eventi-nasi-gusti-vasi/
https://tzbpz.hr/obicaji-eventi-nasi-gusti-vasi/
https://tzbpz.hr/remotaj-se-brodsko-posavska-zupanija-za-digitalne-nomade/
https://tzbpz.hr/remotaj-se-brodsko-posavska-zupanija-za-digitalne-nomade/
https://tzbpz.hr/remotaj-se-brodsko-posavska-zupanija-za-digitalne-nomade/
https://tzbpz.hr/remotaj-se-brodsko-posavska-zupanija-za-digitalne-nomade/


Web copy (most part)
PR articles (CRO & EN)
Examples:
https://www.vecernji .hr/lifestyl
e/pomakni-granice-bez-
prelaska-granice-1479107
https://www.24sata.hr/promo-
sadrzaj/kako-sam-upoznao-
vasu-snajku-posjetite-lokacije-
snimanja-seri je-914112
HeadOnEast,  Land of Wine,  River
Cruising in Croatia catalogue
copy (most part)

2 0 1 9 - 2 0 2 4

EASTERN CROATIA TRAVELOGUES AND
PROMOTION

For the Osijek-Baranya County Tourist Board

https://visitslavoniabaranja.com/
https://gastro.24sata.hr/najave/tko-bolje-kuha-snase-ili-influenceri-24076
http://www.vecernji.hr/lifestyle/pomakni-granice-bez-prelaska-granice-1479107
http://www.vecernji.hr/lifestyle/pomakni-granice-bez-prelaska-granice-1479107
http://www.vecernji.hr/lifestyle/pomakni-granice-bez-prelaska-granice-1479107
https://visitslavoniabaranja.com/turisticke-brosure/
https://visitslavoniabaranja.com/turisticke-brosure/


2 0 1 9 - 2 0 2 4

EASTERN CROATIA TRAVELOGUES AND
PROMOTION



Author & co-
producer
Find out more

2 0 2 0

REGIONAL MONOGRAPH BARANJA: ŽIVOT NA
RUBU

For the Osijek-Baranja County, Croatia

https://www.glas-slavonije.hr/434058/1/Ponosni-na-komadic-zemlje-koji-je-vec-stoljece-hrvatski


Author & executive
producer
Find out more

2 0 2 1

REGIONAL MONOGRAPH ČETVRT STOLJEĆA
ŽUPANIJE POSAVSKE

For the Posavina Canton, Bosnia & Herzegovina

https://glashrvatske.hrt.hr/hr/vijesti-iz-bih/u-orasju-predstavljena-monografija-cetvrt-stoljeca-zupanije-posavske-2446021


Webpage copy
PR articles (CRO & EN)
Digital  marketing & Social
Media (FB, IG)
Destination slogan (A Tiny
Pearl  of  Great Stories)
Examples:
https://www.croatiaweek.c
om/the-bakar-way-of-
touring-and-tourism/
https://www.slatkopedija.h
r/imamo-i-recept-bakrani-
su-nam-otkril i-kako-
pripremiti-njihovu-
neodolj ivu-tortu/

DESTINATION CONTENT WRITING & PROMOTION

2 0 2 1 - 2 0 2 5

For the Town of Bakar Tourist Board,
Croatia

https://www.croatiaweek.com/the-bakar-way-of-touring-and-tourism/
https://www.croatiaweek.com/the-bakar-way-of-touring-and-tourism/
https://www.croatiaweek.com/the-bakar-way-of-touring-and-tourism/
https://www.slatkopedija.hr/imamo-i-recept-bakrani-su-nam-otkrili-kako-pripremiti-njihovu-neodoljivu-tortu/
https://www.slatkopedija.hr/imamo-i-recept-bakrani-su-nam-otkrili-kako-pripremiti-njihovu-neodoljivu-tortu/
https://www.slatkopedija.hr/imamo-i-recept-bakrani-su-nam-otkrili-kako-pripremiti-njihovu-neodoljivu-tortu/
https://www.slatkopedija.hr/imamo-i-recept-bakrani-su-nam-otkrili-kako-pripremiti-njihovu-neodoljivu-tortu/
https://www.slatkopedija.hr/imamo-i-recept-bakrani-su-nam-otkrili-kako-pripremiti-njihovu-neodoljivu-tortu/


A few snips. . .

2 0 2 1 - 2 0 2 5

DESTINATION CONTENT WRITING & PROMOTION



Interpretation texts
Multimedia and game
scripts
Proofreading & editing
Photo research,  selection,
and editing
Overseeing
implementation of various
project elements

NIKOLA TESLA EXPERIENCE CENTER KARLOVAC

2 0 2 2

For Karlovac County, Croatia



Interpretation texts and
copy
Implementation &
development plan
Creating AVEnture
Gradiška theme trails
Overseeing
implementation of various
project elements

LANDSCAPE INTERPRETATION CENTER

2 0 2 2

For the Town of Gradiška, Bosnia and Herzegovina



Interpretation texts for the
Hidden Dalmatia Visitor
Center
Travel guides,  brochures,
and games
Multimedia scripts
Overseeing
implementation of various
project elements

THE HIDDEN DALMATIA

2 0 2 2 - 2 0 2 3

For Split-Dalmatia County, Croatia



Interpretation texts
Multimedia and game
scripts
Editing translations
Overseeing
implementation of various
project elements

SPELEON VISITOR CENTER

2 0 2 2 - 2 0 2 3

For the Barać Caves Public Institution, Croatia



Interpretation texts
Audio-guide script
Overseeing production of the
guide
Photo research,  selection,
and editing
Multimedia Implementation
plan

BISTRA ECOMUSEUM

2 0 2 3

For the Bistra Municipality, Croatia



Interpretation texts
Multimedia script
Translation editing
Photo research,
selection,  and editing
Overseeing production of
various project elements

THE ECO-ETHNO HOUSE

2 0 2 3

For the Vrpolje Municipality, Croatia



Interpretation texts
and game script
Audio-guide script
Translation editing
Photo research,
selection,  and
editing
Overseeing
production of
various project
elements

THE CHURCHES TOUR

2 0 2 3

For the Ivanić-Grad Tourist Board, Croatia



Travel planning,
storyline,  and
coordination
Tour guidance on spot
Overseeing
implementation of
various project elements
Project promotion

LOCAL CROATIA TRAVEL EXPERIENCE

2 0 2 3

For the University of Florida (USA)



Concept and text of
the self-guided
booklet and panels
Editing translation
Overseeing
implementation of
various project
elements
Project promotion

SELF-GUIDED SOLUTION AND DESTINATION
PROMOTION

2 0 2 3 - 2 0 2 4

For Plitvice Valleys Tourist Board, Croatia



Complete map
production
(copy, design,
translation,
print) 
Coordination of
entities
represented on
the map 
Dynamic QR
codes

MAP OF ISTRIAN HERITAGE CENTERS 

2 0 2 4

For the Istrian Development & Tourism Agency (Croatia)



2 0 2 4 - 2 0 2 5

PEARL OF ZAGORJE SELF-GUIDED ROUTES

For Pearl of Zagorje Tourist Board (Croatia)

Guide concept
and copy,
interpretation 
Translations,
photos &
design 
Coordination of
implementation
Production and
labeling 
Promotion



BRANDING AND GAMIFICATION OF ŠOKAC
HOUSE 

2 0 2 4 - 2 0 2 5

For Draž Municipality Tourist Board (Croatia)

Guide and Gamified
Interpretation Concept and Copy 
Translations,  Photos & Design 
Coordination of implementation
Production and labeling 
Audio Guide and web 
Project promotion



GAMIFIED INTERPRETATION OF DONJA KUPČINA
NATIVE MUSEUM

2 0 2 5

For Pisarovina Municipality Tourist Board (Croatia)

Gamified Interpretation Concept
and Copy 
Translations,  Photos & Design 
Coordination of implementation
Production and labeling 
Digitalization via platform
game.recider.com



THEME WALKS AND GAMIFIED INTERPRETATION

2 0 2 5

For Northern Zagorje Tourist Board (Croatia)

Theme Walk “Kmeting” Design
and Guidance
Gamified Interpretation of the
Zelendvor Children’s Park
Production and labeling at the
spot (partly)



TEN SIGHTS TRAIL SELF-GUIDED ROUTE

2 0 2 5

For Trakošćan-Bednja Tourist Board (Croatia)

Cncept,  interpretation and
copy
Translations,  photos &
design 
Coordination of
implementation
Production and labeling 



Event coproduction & management
Creative concepts and storylines
Managing and coordinating various
project elements
PR and Social  Media (partly)

2025 EVENT PRODUCTION & MANAGEMENT
PROJECTS

2 0 2 5

For the following clients:

Plitvice Valleys Tourist Board

Pisarovina Tourist Board

Interpret Europe - European Association for Heritage
Interpretation (Croatian branch)



Leading strategic planning processes
Analysing strategic and legal frame
Creating and moderating participatory
workshops
Designing development measures,
programmes, and activities

OTHER STRATEGIC/DEVELOPMENT PLANNING
 & CONSULTANCY PROJECTS

For the following clients:

Maritime and History Museum of the Croatian Littoral (Strategic Plan 2016-2020)

Maritime Museum Orebić (Strategic Plan 2018-2021)

Dalmatian Klapa Festival Omiš (Strategic and Marketing Plan 2017-2021)

Municipality of Lekenik (Local Destination and Brand Strategy, 2018)

30+ municipalities across Croatia (State-owned Agricultural Land Plans, 2018-2021)

Municipality of Martijanec (Local Destination and Theme Route Plan, 2019/2020)

Split-Dalmatia County (Education Plan for Hidden Dalmatia Visitor Center, 2021)

Town of Gradiška (BiH) (Landscape Interpretation Center Development Plan, 2022)

Plitvice Valleys Tourist Board (Theme Route Interpretation and Branding Plan, 2023)

City of Split Tourist Board (Educational workshops for local tour guides, 2023)

Central Podravina Tourist Board (Educational workshops for local hosts, 2024)

DUBoak Interpretation Center Malinska (Sustainable Itineraries Development Plan, 2025)

2 0 1 6 - 2 0 2 5


