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BLUE CAVE & BISEVO ISLAND MARKETING AND
BRANDING PLAN

For the Town of Komiza, Croatia

o Analysis and the
branding plan

o Defining key
destination
management
activites and slogans
(Dare to discover!)

« Overseeing the

brand-book design

2019 -202020




PROMOTING RURAL TOURISM IN SLAVONIA

For the Babina Greda Municipality, Croatia

Get to know us!

Have you heard Croats say
that the plain is a mother of all
good food, horses and song.
But do you know where moth-
er has learned her skills? Do
you know where you can find

the softest cakes, the most

opulent meals, the clearest
songs, the most dapper hors-
es? Where the secret of Slavo-
nia - the most beautiful Cro-
atian secret - is being kept?
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Web copy

Travel guide copy (CRO &
EN)

PR & Social Media (CRO &
EN)

Destination slogan (The

Keeper of Slavonian Secrets)
Destination & Event
Management (modernizing
traditional folk events)




PROMOTING RURAL TOURISM IN SLAVONIA

& Visit Babina Greda o~
5 juned, 2019-O
Zvijezde najavljuju Nema sela nad
Babine Grede!
Mare i Kate, di su da se vrate! Eno ih kod nas,
najavljuju Mema sela nad Babine Grede 2019, a
kako im je krenulo, moZda i viastiti TV show &
Watch these lovely hosts presenting the village of
Babina Greda and festivities that will take place
this weekend, within "Nema sefa nad Babine

Grede” event!
See less

00 283 W@ 2BKE®

View more video insights

5 Like () Comment > Share

https://www.croatiaweek.com/video-mare-kate-humourously- Comments See all
announce-traditional-slavonian-festival-in-babina-greda/ >
o] Comment as Visit Babina Greda

Tko bolje kuha - snase ili
influenceri?

=5z Gastro.hr 28 KOLOVOZA 2012

https://gastro.24sata.hr/najave/tko-

bolje-kuha-snase-ili-influenceri-24076
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https://www.croatiaweek.com/video-mare-kate-humourously-announce-traditional-slavonian-festival-in-babina-greda/
https://www.croatiaweek.com/video-mare-kate-humourously-announce-traditional-slavonian-festival-in-babina-greda/
https://gastro.24sata.hr/najave/tko-bolje-kuha-snase-ili-influenceri-24076
https://gastro.24sata.hr/najave/tko-bolje-kuha-snase-ili-influenceri-24076

THE PARK PEARLS OF SLAVONIA / PARKOVNI
BISERI SLAVONLJE

For the Town of Valpovo, Croatia
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PRO YOUTH: INTERNATIONAL CULTURE &

TOURISM PROGRAMME

For the European Foundation for Education, Germany

PRO-—YOUTH

Internﬂ’nona| work- based learnmg schemes m (‘:ul’ruml c:nd hentﬂge ’rourlsm}'

'....\_I
Lol e

o Creative writing coach

o« Author of a chapter 4
in the handbook
addressing the topic

« Workshops moderator


https://proyouth21.wixsite.com/mysite/post/results-from-intellectual-output-3

“GLADIJADORI”

Croatia Historic Travelogue

Recider’s “in-house”
publishing / native-
marketing project

Lead author & executive
producer

Promoting hidden Croatian
destinations and their
heritage

Followed by the

#izovihstopa campaign

Social Media promotion

2019 -20 21



https://www.tportal.hr/lifestyle/clanak/kampanja-koja-vraca-vjeru-u-domaceg-gosta-20200907

“GLADIJADORI”

Croatia Historic Travelogue

kutak_za_knjigu

kutak_za_knjigu Knjiga koja je dominirala maojim storyjima zadnjib
tjedan dana, Moderna, pametna, zabavno, Uz mnodtvo
"nepoznatog o poznatome” | QR kodova za istragivane. Cijela
recenzija na linku u profilu =

#oulsperience #gladijadon #recenzijs #croatiatoknow
#croatiafullofiife #history #bookflatlay #hooksofinstagram
#bookstagrambalkan #reader #bibliophile #bookreview #knjiga
#povijest #kutakzaknjigu

@Movca

(@luka_jakopcic

POVIJEST SVAKODNEVHOG ZIVOTA U HRVATSKO)
5 PORKOIOM TURISTICKOM PREPORUROM

Vidjela sam sve va3e "a gdje je TVOJ ulov?” poruke,
a kako ne mogu u isto vrijeme biti na 13 lokacija,
Eekala sam da prestanem pohoditi sajam
i istovarati knjige na ovaj siroti
kuhinjski/radni stol, pa da vam sve odjednom pokaZem.

Prije nego uslikam book-stack i pojedinaéne naslove,
htjela bih vam skrenuti pozomost na jednu knjigu
na koju je meni Luka Jakop&ic skrenuo pozomnost

jpar dana prije Interlibera.

Knjiga se zove
"Gladijadori: povijest svakodnnmog Zivota u Hrvatskoj
s pokojom turistickom preporukom™
i donosi nam pregrst dobro istraZenih informacija o tome
kako je u razliéitim dijelovima nase zemlje izgledao
svakodnewni Zivot u proteklim stoljecima.

5to se jelo, kako se nekoga prosilo,
kako su se razrjeSavali problemi preljuba, od Cega se sastojao
pribor jednog lijeénika, kakvim pripravcima su ljudi
pokusavali izbjedi obolijevanje od kuge - deseci i deseci bite-sized
priéica o Zivotima obi€énih ljudi, a ispriGane neusiljeno uz brojne
humeoristiéne opaske. Kao da, dok citam,
slusam Gorana Miliéa. :)

Polako stizu prvi
dojmovi @@ @bibliovca

2019 -20 21




EASTERN CROATIA TRAVELOGUES AND
PROMOTION

For the Brod-Posavina County Tourist Board, Croatia

s 4 Eﬂ ———
&
2008 Shome ;

Web copy (most part)

PR articles

Travel catalogue copy &
design

Destination slogan (Gdje
usput postaje cilj!)
Examples (CRO):
https://tzbpz.hr/obicaji-
eventinasi- gusti-vasi/
https://tzbpz.hr/remotaj-
sebrodsko- posavska-
zZupanija-zadigitalne-
nomade/

g,
LTI
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https://tzbpz.hr/
https://tzbpz.hr/obicaji-eventi-nasi-gusti-vasi/
https://tzbpz.hr/obicaji-eventi-nasi-gusti-vasi/
https://tzbpz.hr/remotaj-se-brodsko-posavska-zupanija-za-digitalne-nomade/
https://tzbpz.hr/remotaj-se-brodsko-posavska-zupanija-za-digitalne-nomade/
https://tzbpz.hr/remotaj-se-brodsko-posavska-zupanija-za-digitalne-nomade/
https://tzbpz.hr/remotaj-se-brodsko-posavska-zupanija-za-digitalne-nomade/

EASTERN CROATIA TRAVELOGUES AND
PROMOTION

For the Osijek-Baranya County Tourist Board

Although the ninth smallest country of the European
Unign, thanks 1o its spacific shape, Croatia oocups
a bit of three lange cultural and geographical parts
of Europe. While everybody knows about its beaubi-
ful Mediterranean coast, in the Croation northeast
ﬂmﬂﬂdw uelmm-,.mrhelmqpes:m-
gion of Croatio s also its greatest secret, as the Ger-

man newspaper Mdnchiey Merklr noliced a few |

yedars aga. Lecated in the scuth of the great Pannc-
nian Flain, and with a touch of the Bolkons in the o,
this drea is imbued with a rich cultural heribage, vivid
customs, wonderul landscapes, villages, ahd 1owns
asbeep batween past and present.

CRADLE OF GOOD TASTE

©n that list, enogastronomic richngss is conlainly loast
lbut not least. The charms of Slavonia-Bananka's heart,
Caljek-Boranga County, are perhaps best presant-

P by Lol s

od through the story of senfty vineyards and opubent

fecsts, Experienced travelars and thodse yel 1o become
stay amazed by the foscinating focts: Siavonia and
Baranja are homa o same of the oldest wine cellars

0 OS] RO
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u.r'<:l1hn v :i-:tn af nm;hl:r-nn-:

ome 10 the lorge

Gl wire barrels in the workd,
an nbmutuul winery, two and o half-howr drive from
the Esplancds Hotel terrace i probiably nal too much
ol an chstocls

Web copy (most part)

PR articles (CRO & EN)
Examples:
https://www.vecernji.hr/lifestyl
e/pomakni-granice-bez-
prelaska-granice-1479107
https://www.24sata.hr/promo-
sadrzajkako-sam-upoznao-

snimanja-serije-914112
HeadOnEast, Land of Wine, River
Cruising in Croatia catalogue
copy (most part)



https://visitslavoniabaranja.com/
https://gastro.24sata.hr/najave/tko-bolje-kuha-snase-ili-influenceri-24076
http://www.vecernji.hr/lifestyle/pomakni-granice-bez-prelaska-granice-1479107
http://www.vecernji.hr/lifestyle/pomakni-granice-bez-prelaska-granice-1479107
http://www.vecernji.hr/lifestyle/pomakni-granice-bez-prelaska-granice-1479107
https://visitslavoniabaranja.com/turisticke-brosure/
https://visitslavoniabaranja.com/turisticke-brosure/

EASTERN CROATIA TRAVELOGUES AND

Osijek-Baranja
County

Osijek-Baranja County, the region of wine, homemade food,

friendly folk, beauriful nature, and abundance of culture 2nd

tradition, will surely enrich your cruise, no matter whether
you step on land in Batina, Osijek, or Alimas berth.

Without History We fAre Nothing..,

A< does every genuine story, this one also begins with some
history. The historical heart of Slavonia and Baranjais the
city of Osijek. Walk the mysterious streets of the Tvrda,
Qsiiek’s fortress, orstroll toward the beautiful Osijek co-
cathedral, the second highest in Southeast Europe. Dont
miss cut the Drava riverbank, where the longest Croatian
rivering promenade awaits or beautiful Art Nouveau avenue
There are truly numerous reasens that make this city special
Mor too big, norton smakl, rich with sodal and culrural
events, airy and surrounded with natural beauties.

In Erdut vinery you can find one of
the biggest barrels in the world,
measuring 75.000 liters!

I Heard It Through the Grapevines

The land of lang wine histony, dating back to Roman
times, has a fot to offer in that regard. You dont have

to ga far from the Canube to experience it The Erdut
vineyards, biggest plantation in Croatia, liejust above
the mighty river And are not the only big boys around! In
Erdutvinery you can find one of the biggest barrelz in the
world, measaring 75.000 liters! So, pour yourselfa cap,
take a walk. and enjoy the view of the Endut tower and

2 019 -

PROMOTION

the Danube hugging the sky Peaceful beauty atits finest!
While in this area, pay a visit to the village of Dalj, where
the *Center Milutin Milankovi¢® celebrates the work ofthe
scientist who created one of the _muost significant theories
refating Earth motions and long-term climate change®,
according to NASA

Baranja Calling

Morth of Osijek, in Baranja, stroll over the gentle fertile
slopes, feast your eyes on vast sun-kissed vineyards, walk
through fascinating surduk gorges between the hills, and —
with a glass of fine wine —take a peek inside cellars called
gatori, in the village of Zmajevac. Mot far from here, nor
from any of our docks, is the 500-year-old wine cellar in the
village of Knezevi Vinogradi. Don't werry, you wont be left
thirsty because the cellar is still up to his job

Of course, Baranja is much more than wine. The ethno-
village Karanac could be your cupof tea. as the place that
takes you back to some maore simple timeas, with authentic
houses, traditional cuisine, and its “Street of Forgotten
Time* Sounds unforgettable, doesmt it?

2 0 2 4




REGIONAL MONOGRAPH BARANJA: ZIVOT NA
RUBU

For the Osijek-Baranja County, Croatia

Baranja i1 “majka vina®, kakp znamo reél, ; b BA N t\‘
majka je | plodne zemlje, bujnih fuma | £ - ],;‘_
netaknutih moévamih podrudja; majika

radiinih ljudi, tijelkom stoljeca pristiglih u

nju svih strana, kakp bl ovdje pronadil

baolji FHvot | obog i stare, stvorili nove

vrijednosti i tradicije. Plodovi tog stoljetnog

rada | Kultumih vrjednostl, kao | #dja da

Ih se nastavi nadogradivatl | ubudude, vid-

ljivi su u svakpj brazdi nepreglednih bel}

skih oranica, u svako] ¢asi vina s Banskog

brda, u svako| kritki domaceg haranje,\l\ng

kulena. Cakl danas, kad uzdrmana ratom,

a potom | gospodarskim teikpdama, pro-

vatnih i javnib idejs i proje tako i 28
odmor. No Baranja trali da joj se predas, da
se u nju uronl, da je se istradl Tek tod se
olvarau svoj

je to za pono
U Sviju nas, ne samo na isto
Hrvatshol. Rako pak obveza
je upozrnavanjem, za prvi korak, pri-
laerno ovu knjigu. Neka nam je od horisti.

FELEEEEL LT ETTERER R 1Y,

{iz predgovora lvana Anudida)

-
s
=
Y
-
c
s
S
2
NN

e Author & co-
producer
e Find out more

2 020



https://www.glas-slavonije.hr/434058/1/Ponosni-na-komadic-zemlje-koji-je-vec-stoljece-hrvatski

REGIONAL MONOGRAPH CETVRT STOLJECA
ZUPANIJE POSAVSKE

For the Posavina Canton, Bosnia & Herzegovina

o Author & executive

CETVRT

o Find out more

STOLJECA
ZUPANIJE
POSAVSKE

Monografija

2 0 21



https://glashrvatske.hrt.hr/hr/vijesti-iz-bih/u-orasju-predstavljena-monografija-cetvrt-stoljeca-zupanije-posavske-2446021

DESTINATION CONTENT WRITING & PROMOTION

suti akar, JEdaH | 'S'tarijfﬁﬁraﬂnva na Jadranu, ceka Vas u«" *' -

ey

—q—_

_-.- re‘{{{as va k9|m se Mediteran uvlaci u krilo
S| -'dﬂ}.)] g.lfﬂ' . Dging—' '.._. g
K 0 m s |

Saznaj vise N . w Fal Webpage copy
. ; \ PR articles (CRO & EN)
Digital marketing & Social
Media (FB, IG)
Destination slogan (A Tiny

Pearl of Great Stories)
Examples:
https://www.croatiaweek.c
om/the-bakar-way-of-
touring-and-tourism/
https://www.slatkopedija.h
r/imamo-i-recept-bakrani-

su-nam-otkrili-kako-

For the Town of Bakar Tourist Board,
Croatia

pripremiti-njihovu-

neodoljivu-tortu/

2021-2025



https://www.croatiaweek.com/the-bakar-way-of-touring-and-tourism/
https://www.croatiaweek.com/the-bakar-way-of-touring-and-tourism/
https://www.croatiaweek.com/the-bakar-way-of-touring-and-tourism/
https://www.slatkopedija.hr/imamo-i-recept-bakrani-su-nam-otkrili-kako-pripremiti-njihovu-neodoljivu-tortu/
https://www.slatkopedija.hr/imamo-i-recept-bakrani-su-nam-otkrili-kako-pripremiti-njihovu-neodoljivu-tortu/
https://www.slatkopedija.hr/imamo-i-recept-bakrani-su-nam-otkrili-kako-pripremiti-njihovu-neodoljivu-tortu/
https://www.slatkopedija.hr/imamo-i-recept-bakrani-su-nam-otkrili-kako-pripremiti-njihovu-neodoljivu-tortu/
https://www.slatkopedija.hr/imamo-i-recept-bakrani-su-nam-otkrili-kako-pripremiti-njihovu-neodoljivu-tortu/

DESTINATION CONTENT WRITING & PROMOTION

5{ v

-

% Event by Turisti€¢ka Zajednica Grada Bakra

@ Bakar

@ Duration: 4 hr 45 min

q;% Public - Anyone an or off Facebook

(For EM, scroll) “*v(_ Bogatije no ikad, otvoreno malima i velikima,
kulturnjacima i zabavnjacima, ovogodiinje "Margaretino lefo”
ohuhvada 25 programa, od kaojih su 23, zahvaljujudi nadim dragim
partnerima i sponzorima, potpuno besplatnass | Tijekom vide od
mjesec dana Cekaju vas najbolji koncerti klasiCne i zabavne glazbe

{Jacques, Indira, Battifiaca, Maja §uput]l. izloZbe i predstave, tradicijske
fedte te inovativne interpretacijske ture 4 Zapratite nas | odaberite svoj

djelic bakarske ljetne Carolije — moZda ved 25. 6. (sub), kad vas
povodom otvorenja . Margaretinog leta” cekaju i sad vec cuvena
Setnja kroz povijest”, ove godine posvecena velikom Andriji
Moharovicicu te koncert Jacquesa Houdeka T /#

Vidimo se? '.J_h! &5

DANIELA
MARTINOVIC

~ [NARGARERND

Turisti¢cka Zajednica Grada Bakra
July 9, 2023 -

= Nepca nam s nestrpljenjem ocekuju vecerasnju Festu od
brodeta, a mi se pitamo = koja li je tajna pravih majstora? &zIma ih
nekoliko, a jedna je i ta da imaju pravu ekipu. | ove godine, njen
neizastavni dio je INA d.d. @ Uz svu ostalu podrsku, generalni
sponzor Margaretinog leta osigurao je i plinske boce potrebne za
pripremu slavne jadranske delicije, dok ih je INA logistika
pravodobno dostavila, pa danasnja festa moze poleti! [

A few snips...




NIKOLA TESLA EXPERIENCE CENTER KARLOVAC

For Karlovac County, Croatia

Interpretation texts
Multimedia and game
scripts

Proofreading & editing
Photo research, selection,

and editing

Overseeing
implementation of various
project elements

2 0 2 2




LANDSCAPE INTERPRETATION CENTER

For the Town of GradiSka, Bosnia and Herzegovina

@ Zelena AVEntura
Green AVEnture

@ Gladijatorska Aventura
Gladiator AVEnture

2 0 2 2

o Interpretation texts and

copy

o« Implementation &

development plan

o Creating AVEnture

GradiSka theme trails

o« Overseeing

implementation of various
project elements




THE HIDDEN DALMATIA

For Split-Dalmatia County, Croatia

emerald
promenade

ome to the educational
Ok "w:;:uﬂmsmﬂh.ﬁifrﬂm
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’* Interpretation texts for the
Hidden Dalmatia Visitor

Center

Travel quides, brochures,
and games

Multimedia scripts
Overseeing
implementation of various

project elements

2022-2023




SPELEON VISITOR CENTER

For the Bara¢ Caves Public Institution, Croatia

Interpretation texts
Multimedia and game
scripts

Editing translations

Overseeing
implementation of various
project elements

2022 -2023




BISTRA ECOMUSEUM

For the Bistra Municipality, Croatia

o Interpretation texts

o Audio-quide script

o« Overseeing production of the
guide
Photo research, selection,
and editing
Multimedia Implementation
plan

2 0 2 3




adivacko poduzede - paromlin
dnik Leopold Weiss te je sve do
3 biljei KneZevic, zbog povoljnih
okolica dovaza ovamo hranu®,
rguje | bosanskim vocem. Ovaj
poljacki kronicar 1929, pomalo
aki frtalf sata jure automobili i
ji je zeljeznici, zahvaljujuci kojoj
rpoljackih gusaka,

THE ECO-ETHNO HOUSE

For the Vrpolje Municipality, Croatia

proverb used to say.

The early 20f" century is also the time of the big granary company in Vrpolje -
the steam mill .Rosa”, Established in the late 19® century by the entrepreneur
Leopold Weiss, up until the 1950s ,Rosa" was the fourth-largest mill in Croatia.
KneZevic states that "almost the entire closer and remote area delivers grain
here” because of the advantageous purchase costs, Bosnian fruit was also
widely traded in the Vrpolje region. According to Knezevic, that business was
run by the local Roma population. A little irritatedly, in 1929 the chronicler of
Vrpolje observes one more thing — that .almost every fifteen minutes, cars
and motorcycles rush through the village at high speed of 20-50 km/h." He s Gazda iifa Grgic iz Starih Perko
more susceptible to railways, thanks to which Zagreb is not that far anymore, ! Master lfija Grgic from Stari e

; : . [Privatna zbirka Rufice Vidako
unfortunate for many of the Vrpolje geese sold in the capital, Srere colltion

SrediSte Vrpalja oko 1900., 5 paromiinom “Rosa® | guskama u prvom Vriidba kod pazde Stipana Zmailda, Starl Perkovel oko 1940,
planu f Wrpolje center around 1900, with steam mill *Rosa® and geese in I Threshing in the Stipan Zmald's estate, Stari Perkowcl, ¢, 1940
the front (Arhh SGIM / MeStrovic Gallery Archives) {Privatna zbirka Barice Funaric / Barica Funaric private collection)

Interpretation texts
Multimedia script
Translation editing
Photo research,
selection, and editing
Overseeing production of

various project elements

2 0 2 3




CHURCHES TOUR

~) Ivanic-Grad « Kriz « Klostar .'vcivy_\
INTERACTIVE FAMILY i

THE CHURCHES TOUR

For the Ivani¢-Grad Tourist Board, Croatia

Klotar Ivanié
Church of the Assumption of the Blessed Virgin Mary

Eight Centuries of Qur Lady...

»-

Eight Centuries of Cur Lady of Kio&tar

The sacral heritage of cur region woulkd not be what [t iz without the Church of the Assumption of the Blass
o, thea first church dedicated io Mary, and the first church in the area of Ivanié Grad as & whole, was durin

I you're wendeding why it wasn't erected invanic Grad, whichis the centre of the region, have another thin
ware swamgy and unsas, while hills Bk this one oMered a goodvantags point and betler security, Thacon
werds, ocabed in whatis now Klodtar banis,

Butlet's get back io thischurch. Its lounder, Bishop Staphen of Zagreb, had big plars for this location. Aon
Croatian word for which, Kiodtar, would bacome th basis for the nanme of e town itself, He brooght in ms
woukd g0 on io-open and al th first gis” schools in Groatia, However, Staphen's vision quickly disinftegrate
becauseof theless thar y behaviour of the nuns wh il beyervn thir comvent soon attar,

A second altempt was mong successhul. Bensdicting mms arrhved at the cament and would stay until the e
ther bacals. They haiped divilop the area’s spirluid and social Be and fostered economic activity. For axam
ermission be hold a fair on thir dary of the Assumption of Mary, the protecior of their parish, A the erd of th
that fairs could ba held on St John's Day snd on the Second Sunday of Easter

Atthe end of the 15th century. the Benedictine nuns left hvanit due fo the increasing theeat of Ottoman atta
wefe expodad towar and the aandsof time. You should then not be surprised that standing before you tod
constructed in the middie of the 18th century. However, i you look closely at the kower layers, you'll notice:
fonmed the toundation for the current one:

Thenew church was decorated in a rich Barogue style. The baptistery, pulpi, the seven altars, and the thrc
thing whichremaina fram the oid chureh was the woenderous painting of Mary which you can sea at the ma
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Interpretation texts
and game script
Audio-quide script
Translation editing
Photo research,
selection, and
editing

Overseeing
production of

various project

elements




LOCAL CROATIA TRAVEL EXPERIENCE

For the University of Florida (USA)

Travel planning,

storyline, and

GODISNJA ; .
HRVATSKA FINALIST/Finolist coordination

TURISTICKA DMK - TURISTIGKI ARANZMAN GODINE Tour guidance on spot
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B e FHGKS- implementation of

various project elements

Project promotion
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SELF-GUIDED SOLUTION AND DESTINATION
PROMOTION

For Plitvice Valleys Tourist Board, Croatia

o
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« Concept and text of
the self-qguided

Saborka '
uBoaklet For a Self-Cuided Tour of /|
“thefzvor-Voda Trail in'Saborsko.

booklet and panels
« Editing translation

o Overseeing
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o implementation of
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various project
elements
Project promotion
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PEARL OF ZAGORJE SELF-GUIDED ROUTES

For Pearl of Zagorje Tourist Board (Croatia)

e Guide concept & ,
e | Goln
interpretation

e Translations,

o Somewhere?

implementation . ‘ h “
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e Production and . -
. — ..,
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A Playful Gunde To Explore
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e Promotion
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BRANDING AND GAMIFICATION OF SOKAC
HOUSE

For Draz Municipality Tourist Board (Croatia)

or red labels. Write the name of the itemn marked with a specific
== colour in the matching column on the next page of the guide. The
trick is to try to figure out the name of each item. Our audio guides,
grandma Eva and grandpa Stipa, are here to give you a hand with
this! After writing down enough item names in each column, you'll
(probably) be able to figure out the word that links all the items
in that particular column. Once you've identified all three linking
words - the words that connect the items in each column - find the
QR code that will guide you to the final step of the game. You'll need
e the three linking words, written in small letters without spaces, to
unlock it. To help you out, there's a map of the property on the back

——— i — ———— — e ——— —

| — e — — — —

r = N = of the guide.
______________ T May the best one win. ’ ’ ’
_ v
0000000000000 .
Eva & Stipa
______ ——t 3 A Playful Courtyard
: " " U Quest

You alone assume responsibility
for participating in the okac
House tour and activities.

Have fun and be considerate of &okatka kuda
\ others. .
Topolje
2024,

Discover Draz

DOBRODOSLI NAMIESTO GOJE MODCKI DUNAV | PITOMA PLANINA Za VAS CUVAIU NAJVECE DRAZI BARANIET

e Guide and Gamified
Interpretation Concept and Copy
o Translations, Photos & Design
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N S = « Coordination of implementation

W ity -
S
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By e« Production and labeling
e Audio Guide and web

o Project promotion

DOGABANJA

2024 -2025




GAMIFIED INTERPRETATION OF DONJA KUPCINA
NATIVE MUSEUM

For Pisarovina Municipality Tourist Board (Croatia)
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. . Zabofatljene skolske cipelice, -
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What's theiy storyd= .7

Gamified Interpretation Concept
and Copy

Translations, Photos & Design
Coordination of implementation

Production and labeling

Digitalization via platform
game.recider.com
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THEME WALKS AND GAMIFIED INTERPRETATION

For Northern Zagorje Tourist Board (Croatia)

Theme Walk “Kmeting” Design

and Guidance

« Gamified Interpretation of the
Zelendvor Children’s Park

« Production and labeling at the
spot (partly)
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TEN SIGHTS TRAIL SELF-GUIDED ROUTE

For Trako$éan-Bednja Tourist Board (Croatia)

Staza deset W=
pogledu o
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Cncept, interpretation and
copy

o Translations, photos &
design

o Coordination of
implementation

Production and labeling



KRKLICIOUS: KRK ISLAND SLOW FOOD TRAVEL

For DUBoak Maritime Heritage Interpretation Centre

Itinerary Planning & Design

Branding & Visual Design
Photo & Video Production
FAM Trip Planning and
Implementation

KRKLICIOUS

Krk Island Slow Food Travel
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2025 EVENT PRODUCTION & MANAGEMENT
PROJECTS

For the following clients:
Plitvice Valleys Tourist Board
Pisarovina Tourist Board

Interpret Europe - European Association for Heritage
Interpretation (Croatian branch)

Legende  2s.6.2025
retators 08 - 09.11.20 Plitvickih 5279
dolina od 17 sati

ONa » prpretatora pa D L 19.00
i i, Blazbenl nastug
J=] 74 — Publie HT Fac y
arpre ope 5 @ blle bt Fackary
e “ 19.30 L
Rh: - . 5 Pubiic Hit Factory
36 4
74 1 -
= P oo 20,00
7 }={ 5 i Froguiave
00 8 200MN0O - 2lrpretld - - Batsy Lasagna:

Matke | spotke

Glazbent nastug
— Pubshic Hit Factory

18.30

Drivciroipkonm| phisavl

Event coproduction & management
Creative concepts and storylines
Managing and coordinating various

project elements
PR and Social Media (partly)
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OTHER STRATEGIC/DEVELOPMENT PLANNING
& CONSULTANCY PROJECTS

For the following clients:
Maritime and History Museum of the Croatian Littoral (Strategic Plan 2016-2020*

Dalmatian Klapa Festival Omis (Strategic and Marketing Plan 2017-2021)
Maritime Museum Orebic (Strategic Plan 2018-2021)

Municipality of Lekenik (Local Destination and Brand Strategy, 2018)

30+ municipalities across Croatia (State-owned Agricultural Land Plans, 2018-2021)
Municipality of Martijanec (Local Destination and Theme Route Plan, 2019/2020)
Split-Dalmatia County (Education Plan for Hidden Dalmatia Visitor Center, 2021)

Town of Gradiska (BiH) (Landscape Interpretation Center Development Plan, 2022)
Plitvice Valleys Tourist Board (Theme Route Interpretation and Branding Plan, 2023)

City of Split Tourist Board (Educational workshops for local tour guides, 2023)

Central Podravina Tourist Board (Educational workshops for local hosts, 2024)

DUBoak Interpretation Center Malinska (Sustainable Itineraries Development Plan, 2025)

Leading strategic planning processes

Analysing strategic and legal frame

Creating and moderating participatory

workshops
Designing development measures,

programmes, and activities
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	BLUE CAVE & BIŠEVO ISLAND MARKETING AND BRANDING PLAN
	For the Town of Komiža, Croatia
	2019-2020

	PROMOTING RURAL TOURISM IN SLAVONIA
	For the Babina Greda Municipality, Croatia
	2019-2020

	PROMOTING RURAL TOURISM IN SLAVONIA
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	For the Town of Valpovo, Croatia
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	2019-2024

	EASTERN CROATIA TRAVELOGUES AND PROMOTION
	For the Osijek-Baranya County Tourist Board
	2019-2024
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	2021

	DESTINATION CONTENT WRITING & PROMOTION
	For the Town of Bakar Tourist Board, Croatia
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	2021-2025

	NIKOLA TESLA EXPERIENCE CENTER KARLOVAC
	For Karlovac County, Croatia
	2022

	LANDSCAPE INTERPRETATION CENTER
	For the Town of Gradiška, Bosnia and Herzegovina
	2022

	THE HIDDEN DALMATIA
	For Split-Dalmatia County, Croatia
	2022-2023

	SPELEON VISITOR CENTER
	For the Barać Caves Public Institution, Croatia
	2022-2023

	BISTRA ECOMUSEUM
	For the Bistra Municipality, Croatia
	2023
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	For the Vrpolje Municipality, Croatia
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	2023
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